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3PF Leader TechniPak Opens Another New Facility in Nevada. 
 

With 1- and 2-day transit times, TechniPak’s new facility will significantly improve shipping 
times and costs. 

 
  
Sparks, NV, August 17, 2009 - TechniPak, a leading provider of Third Party Fulfillment 
and Logistics solutions, proudly celebrates its 10-Year Anniversary this year, and is also 
celebrating its continued growth and success by announcing the grand opening of its new 
facility in Sparks, Nevada. 
 
By expanding its operations to Sparks, Nevada, TechniPak boasts a one-day transit time to 
all of California and two-day transit time to all West Coast States. This location will provide 
a strategic, bicoastal approach to TechniPak’s fulfillment services and will provide both 
business-to-consumer shipping as well as business-to-business shipping.  
 
“With the addition of this strategic, West Coast location, along with our East Coast location, 
we can now reach 82% of the US population in two days or less shipping via ground 
delivery. We are proud to provide our customers the complete logistics service package. We 
can receive inbound containers, manage inventory from two locations and provide two day 
shipping across entire United States. It is a significant advantage to customers in terms of 
fast delivery and cost savings,” said TechniPak President Mark Scheidt. 
 
This new location is also strategically located close to the Oakland Seaport and will manage 
inbound cargo container traffic for clients importing goods from overseas. In addition, the 
company employs the latest and most comprehensive equipment and technology, providing 
a fully integrated, efficient and accurate processing system. Fast delivery, same day 
turnaround on orders and web based account management. 
 
TechniPak is dedicated to delivering high expectations…consistently. TechniPak’s services 
include order processing and fulfillment, receiving, product procurement, returns, 
warehousing, kit assembly, packaging, distribution, inventory management, shipping, call 
center, along with advanced information technologies.  Clients interface with TechniPak 
online and have the ability to enter new orders, analyze inventory and returns, via the 
Internet 24/7.  
 
Customer products distributed by TechniPak include nutritional and herbal supplements,   
educational tapes, CDs, books, dietary products, etc.  Sales are made through e-commerce, 
catalog, print advertising, multi-level marketers, and infomercials.  TechniPak handles 
products for the business-to-business and business-to-consumer sectors. 
http://www.technipak.com 
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